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Getting Started: Creating a structure for wellness 

 

 

Visit http://
www.actionforhealth
ykids.org/in‐your‐
state to learn more 
about Action for 

Healthy Kids in your 
state and obtain 

contact information 
for team leaders 

Contact local 
Action for 

Healthy Kids staff 
for program 

guidance connect 
your school to 
tools and 
resources, 

potential sources 
of funding 

Your Action for 
Healthy Kids State 
Team will work with 

you to: 

Create a list of 
potential community 
partners. Partners 
can include any 
groups involved in 
health and wellness, 
anti‐hunger agencies, 

government 
agencies, PTO/PTAs, 
and local colleges/

universities  

Contact potential 
community 
partners and 
recruit for 
program 

involvement 

Investigate local 
universities’ Allied 
Health/Public Health 
departments for 
opportunities for 
program support 
through student 
involvement/
internships 

Identify one school 
staff to serve as a 

wellness “champion” 
to advocate for 
school wellness 
activities, be 

involved in program 
planning and 
implementation 

Organize a school 
wellness taskforce 
with committed 

community partners, 
university students, 

and school 
champion; schedule 
monthly taskforce 

meetings. 

Now 
you're 
ready to 
make 

wellness 
happen! 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Next Steps: It’s Easy as ABC to work with AFHK! 

ASSESS AND TAKE ACTION! Connect with university students!  

Once you and your Action for Healthy Kids team have established a partnership with 

university students, students will work with your wellness taskforce to complete the 

following: 

 Assess the Need: Complete Fuel Up to Play 60’s School Wellness Investigation 

(school.fueluptoplay60.com/swi/instructions.php) to determine where your school 

stands in overall wellness environment 

 

BE AWARE OF COMMUNITY AREAS IN NEED OF IMPROVEMENT! 

 Identify areas in need of improvement: The lowest-scoring areas of the School 

Wellness Investigation are where your school has the greatest room for 

improvement. Identify these areas and rank them as top priorities to be addressed 

with a wellness program  

 Choose one high-need area as first priority for wellness programming (i.e. 

nutrition, physical activity, or community/parent involvement) 

 Visit www.actionforhealthykids.org to review school wellness programming 

(Game On!, Students Taking Charge, Fuel Up to Play 60) and choose an age-

appropriate program 
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COUNT ON RESOURCES ALREADY IN PLACE!  

 Once a program has been selected, review potential nutrition/physical activities 

and select an activity that addresses the area of highest need 

 Select an activity that fits with the current wellness environment i.e. an activity 

that can be fully implemented given the school’s current staff, resources, attitudes, 

etc. 

 Utilize resources and support provided through community partnerships. Identify 

taskforce members who can support in planning and activity implementation 

 Implement planned activity 

 Evaluate pre and post-program wellness environment using Fuel Up to Play 60’s 

School Wellness Investigation  

o Identify areas of improvement and weakness based on module scores 

o Choose target area for improvement  

o Plan next activity around improving weakest area 
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Appendix A 

Programs:  Hispanic Family Nutrition Program/Game On! 

Type of 
Activity: 

Direct Education, Indirect Education, Social Marketing and Train-the-
Trainer 

Report Period: 2009-10-01 - 2010-09-30 

Actual Counts of SNAP-Ed PARTICIPANTS by Age  

     A B C D F 

    
> 
5 

Yrs 

5-17 
Years  

Grades 
K-12 

18-
59 
Yea
rs 

≥60 
Yrs 

All Ages 
Combin

ed 

1 Number of SNAP Recipients 
in SNAP-Ed 

0  36  0  0  36  

2 Number of All Other 
Participants in SNAP-Ed 

0  305  0  0  305  

3 Total Number of SNAP-Ed 
Participants 

0  341  0  0  341  

 
 
Actual Counts of SNAP-Ed CONTACTS by Age  

     A B C D F 

    
> 
5 

Yrs 

5-17 
Years  

Grades 
K-12 

18-
59 
Yea
rs 

≥60 
Yrs 

All Ages 
Combin

ed 

1 
Number of Contacts with 
SNAP Recipients in SNAP-Ed 

0  36 0 0 36 

2 Number of Contacts with All 
Other Persons in SNAP-Ed 

0  1460 0 0 1460 

3 Total Number of Contacts of 
SNAP-Ed Participants 

0  1496 0 0 1496 
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Actual Counts of SNAP-Ed PARTICIPANTS by Gender  

    A B 

    Female Male 

1 Number of SNAP-Ed Participants 167  174  

 
 
Actual Counts of SNAP-Ed CONTACTS by Gender  

    A B 

    Female Male 

1 Number of SNAP-Ed Contacts 749  747  

 
 
 
Actual Counts of SNAP-Ed PARTICIPANTS by Race and Ethnicity  

    A B C 

    

Number of 
Hispanic or 

Latino SNAP-
Ed Participants 

by Race 

Number of Non-
Hispanic/Latino 

SNAP-Ed 
Participants by 

Race 

Total 
by 

Race 

1. American 
Indian or 
Alaska Native 

0 0 0 

2. Asian 0 4 4 

3. Black or 
African 
American 

0 9 9 

4. Native 
Hawaiian or 
Other Pacific 
Islander 

0 0 0 

Individuals 
Reporting 
ONLY ONE 
RACE 

5. White 25 2 27 

          

6. American 
Indian or 
Alaska Native 
and White 

0 0 0 

Individuals 
Reporting 
MULTIPLE 
RACES  

7. Asian & White  0 0 0 
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8. Black or 
African 
American and 
White 

0 0 0 

9. American 
Indian or 
Alaska Native 
and Black or 
African 
American 

0 0 0 

 

10. All Others 
Reporting 
More than 
One Race 

0 0 0 

          

  11. TOTAL by 
ethnicity 

25 15 40 

 
 
Estimate Counts of SNAP-Ed PARTICIPANTS by Race and Ethnicity  

    A B C 

    

Number of 
Hispanic or 

Latino SNAP-
Ed Participants 

by Race 

Number of Non-
Hispanic/Latino 

SNAP-Ed 
Participants by 

Race 

Total 
by 

Race 

1. American 
Indian or 
Alaska Native 

0 0 0 

2. Asian 0 0 0 

3. Black or 
African 
American 

0 74 74 

4. Native 
Hawaiian or 
Other Pacific 
Islander 

0 0 0 

Individuals 
Reporting 
ONLY ONE 
RACE 

5. White 203 28 231 

          



  111 

6. American 
Indian or 
Alaska Native 
and White 

0 0 0 

7. Asian and 
White 

0 0 0 

8. Black or 
African 
American and 
White 

0 0 0 

9. American 
Indian or 
Alaska Native 
and Black or 
African 
American 

0 0 0 

Individuals 
Reporting 
MULTIPLE 
RACES  

10. All Others 
Reporting 
More than 
One Race 

0 0 0 

          

  11. TOTAL by 
ethnicity 

203 102 305 

 
 
SNAP-Ed Delivery Sites by Type of Setting  

Type of Setting Number 
of 

Different 
Sites/ 

Location 

Type of Setting Number 
of 

Different 
Sites/  

Location 

Adult Education & Job 
Training Sites 

0 Libraries 0 

Adult Rehabilitation 
Centers 

0 Churches 0 

Worksites 0 Public/Community Health 
Centers 

0 

Community Centers 0 Public Schools 4 

Elderly Service Center 0 Head Start Programs 0 

Emergency Food 
Assistance Sites 

0 Other Youth Education 
Sites  (includes Parks and Recreation) 

0 
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Extension Offices 0 Shelters 0 

Farmer Markets 0 WIC Programs 0 

SNAP Offices 0 Other: 0 

Food Stores 0     

Public Housing 0     

Individual Homes 0     

 
 
Direct Education Programming Format  

    A B C 

  Format Number 
delivered 

Time range 
per session 
(in minutes) 

% delivered 
by 

interactive 
multimedia 

1 Single session 13 30-120 
minutes 

0% 

2 Series - 2 to 4 sessions 0 0-0 minutes 0% 

3 Series - 5 to 9 sessions 0 0-0 minutes 0% 

4 Series - 10 or more 
sessions 

0 0-0 minutes 0% 

 
 
Primary Content of Direct Education  

CODE:  
I –Phys. Act. 

CODE:  
H -MyPyramid 

CODE:  
A –FF & Low Fat Milk 

CODE:  
E –Fruits & Veggies 

 
 
Types of Materials Distributed  

  Number Percent 

Fact sheets/pamphlets/newsletters 8 15.38% 

Posters 9 17.3% 

Calendars 0 0% 

Promotional Materials with nutrition messages  
(pens/pencils/wallet reference 

cards/magnets/cups/etc) 
6 11.54% 
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Website 0 0% 

Electronic (Email) materials/info distribution 0 0% 

Videos/CD Rom 0 0% 

Other 29 55.76% 

Total 52 100% 

 
 
Estimated Size of Audiences Reached through Communication and Events  

  Estimated No. of target population reached 

  Source of 
Data: 

Commercial 
market data 
on audience 

size 

Source 
of Data: 
Survey 

of target 
audience 

Source 
of Data: 
Visual 

estimate 

Source 
of Data: 
Other 

All Source 
of Data 

Combined 

Nutrition 
Education 

Radio PSAs 
0  0  0  0  0  

Nutrition 
Education TV 

PSAs 
0  0  0  0  0  

Nutrition 
Education 

Articles 
0  0  0  5250  5250  

Billboard, Bus 
or van Wraps, 

or Other 
Signage 

0  0  0  0  0  

Community 
Events/Fair -- 

in which 
Participated 

0  0  425  0  425  

Community 
Events/Fair -- 

Only 
Sponsored 

0  0  0  0  0  

Other 0  0  4960  0  4960  

TOTAL 0  0  5385  5250  10635  
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Appendix B 

Programs:  UConn School & Fam/Game On! 

Type of Activity: Direct Education, Indirect Education, Social Marketing and Train-the-Trainer 

Report Period: 2010-10-01 - 2011-09-30 

Actual Counts of SNAP-Ed PARTICIPANTS by Age 

    A B C D F 

    
Less than 
5 Years 

5-17 
Years  

Grades 
K-12 

18-59 
Years 

60 Years 
or More 

All Ages 
Combined 

1 Number of SNAP Recipients in SNAP-Ed 0  60  0  0  60  

2 Number of All Other Participants in SNAP-Ed 0  200  0  0  200  

3 Total Number of SNAP-Ed Participants 0  260  0  0  260  

Actual Counts of SNAP-Ed CONTACTS by Age 

    A B C D F 

    
Less 

than 5 
Years 

5-17 
Years  

Grades 
K-12 

18-59 
Years 

60 
Years 

or More 

All Ages 
Combined 

1 Number of Contacts with SNAP Recipients in SNAP-Ed 0  380 0 0 380 

2 Number of Contacts with All Other Persons in SNAP-Ed 0  335 0 0 335 

3 Total Number of Contacts of SNAP-Ed Participants 0  715 0 0 715 

Actual Counts of SNAP-Ed PARTICIPANTS by Gender 

    A B C 
    Female Male Total 

1 Number of SNAP-Ed Participants 108  92  200 

Actual Counts of SNAP-Ed CONTACTS by Gender 

    A B C 
    Female Male Total 

1 Number of SNAP-Ed Contacts 391  394  785  
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Actual Counts of SNAP-Ed PARTICIPANTS by Race and Ethnicity 

    A B C 

    
Number of Hispanic or 

Latino SNAP-Ed 
Participants by Race 

Number of Non-
Hispanic/Latino SNAP-Ed 

Participants by Race 

Total by 
Race 

1. American Indian or 
Alaska Native 0 2 2 

2. Asian 0 2 2 

3. Black or African 
American 0 34 34 

4. Native Hawaiian or 
Other Pacific Islander 0 0 0 

Individuals 
Reporting 
ONLY ONE 

RACE 

5. White 77 40 117 

          

6. American Indian or 
Alaska Native and 

White 
0 0 0 

7. Asian and White 0 0 0 

8. Black or African 
American and White 0 0 0 

9. American Indian or 
Alaska Native and 
Black or African 

American 

0 0 0 

Individuals 
Reporting 
MULTIPLE 

RACES  

10. All Others 
Reporting More than 

One Race 
0 0 0 

          

  11. TOTAL by ethnicity 77 78 155 

Estimate Counts of SNAP-Ed PARTICIPANTS by Race and Ethnicity 

    A B C 

    
Number of Hispanic or 

Latino SNAP-Ed 
Participants by Race 

Number of Non-
Hispanic/Latino SNAP-Ed 

Participants by Race 

Total by 
Race 

1. American Indian or 
Alaska Native 0 0 0 

2. Asian 0 0 0 

3. Black or African 
American 0 33 33 

4. Native Hawaiian or 
Other Pacific Islander 0 0 0 

Individuals 
Reporting 
ONLY ONE 

RACE 

5. White 72 10 82 
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    A B C 

    
Number of Hispanic or 

Latino SNAP-Ed 
Participants by Race 

Number of Non-
Hispanic/Latino SNAP-Ed 

Participants by Race 

Total by 
Race 

6. American Indian or 
Alaska Native and 
White 

0 0 0 

7. Asian and White 0 0 0 

8. Black or African 
American and White 0 0 0 

9. American Indian or 
Alaska Native and 
Black or African 

American 

0 0 0 

Individuals 
Reporting 
MULTIPLE 

RACES  

10. All Others 
Reporting More than 

One Race 
0 0 0 

          

  11. TOTAL by ethnicity 72 43 115 

SNAP-Ed Delivery Sites by Type of Setting 

Type of Setting 
Number of 
Different 

Sites/Location 
Type of Setting 

Number of 
Different 

Sites/Location 

Adult Education & Job Training Sites 0 Churches 0 

Adult Rehabilitation Centers 0 Public/Community Health Centers 0 

Worksites 0 Public Schools 8 

Community/Family Centers 0 Head Start/School Readiness 
Programs 

0 

Elderly Service Center 0 Other Youth Education Sites 
(includes Parks and Recreation) 

0 

Emergency Food Assitance Sites 
(Food Pantries/Soup Kitchens) 

0 Shelters 0 

Extension Offices 0 WIC Programs 0 

Farmer Markets 0 Community Agencies 0 

SNAP Offices 
(DSS Offices) 

0 Parks 0 

Food Stores 0 Non-Public Schools 0 

Public Housing 0 Health Fairs 0 

Individual Homes 0 Mobile Market Van 0 

Libraries 0 Other 0 
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Direct Education Programming Format 

    A B C 
  Format Number delivered Time range per 

session (in 
minutes) 

% delivered by 
interactive 
multimedia 

1 Single session 12 5-60 minutes 0% 

2 Series - 2 to 4 sessions 0 0-0 minutes 0% 

3 Series - 5 to 9 sessions 0 0-0 minutes 0% 

4 Series - 10 or more sessions 0 0-0 minutes 0% 

Primary Content of Direct Education 

CODE:  
E  

CODE:  
H  

CODE:  
I  

CODE:  
L  

Types of Materials Distributed  

  Number Percent 

Fact sheets/pamphlets/newsletters 18 25.71% 

Posters 0 0% 

Calendars 0 0% 

Promotional Materials with nutrition messages  
(pens/pencils/wallet reference cards/magnets/cups/etc) 7 10% 

Website 0 0% 

Electronic (Email) materials/info distribution 0 0% 

Videos/CD Rom 0 0% 

Other 45 64.28% 

Total 70 100% 

 
 
Estimated Size of Audiences Reached through Communication and Events  

  Estimated No. of target population reached 

  Source of 
Data: 

Commerci
al market 
data on 

audience 
size 

Source of 
Data: 

Survey of 
target 

audience 

Source of 
Data: 
Visual 

estimate 

Source of 
Data: 
Other 

All 
Source of 

Data 
Combine

d 

Nutrition Education Radio 
PSAs 0  0  0  0  0  

Nutrition Education TV PSAs 0  0  0  0  0  

Nutrition Education Articles 0  0  0  11170  11170  
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Billboard, Bus or van Wraps, 
or Other Signage 0  0  0  0  0  

            

Community Events/Fair -- in 
which Participated 0  0  0  0  0  

Community Events/Fair -- 
Only Sponsored 0  0  0  0  0  

Other 0  0  8103  29330  37433  

TOTAL 0  0  8103  40500  48603  
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C 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Appendix D 
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Appendix E 

 

 

 

 

 

 

 

 

 

 

  

 

 



Fuel U
p to P

lay 60 School W
ellness Investigation 

 
 

 
 

 
 

1 

 
 M

O
D

U
LE 1: N

utrition Services
 

 Instructions: C
arefully read over the questions and circle the m

ost appropriate answ
er in the colum

ns to the right of the question. IM
P

O
R

TAN
T: 

R
em

em
ber to answ

er and score these questions honestly. Y
ou m

ay find that your school m
ay have a low

 score, but know
ing this w

ill help you 
plan for im

provem
ent. W

ork w
ith adults in your school to collect the inform

ation you need to accurately answ
er the question (e.g., the school 

nutrition m
anager, school nurse, school w

ellness coordinator, etc.). 
 (W

ork w
ith your Program

 A
dvisor to enter your Investigation and calculate your score online at w

w
w

.FuelU
pToPlay60.com

.)  
 # 

Q
uestion 

A
 

B
 

C
 

D
 

1.1 
D

oes your school offer breakfast and lunch program
s? 

Y
es 

It offers one 
but is 
currently 
starting the 
other 
program

 

It offers one 
but not the 
other 

N
o 

1.2 
H

ow
 m

any of the follow
ing does your school offer?  

• 
C

old flavored and unflavored low
-fat and fat-free m

ilk w
ith each 

m
eal 

• 
A

t least tw
o healthy entrees (hot food) daily for lunch 

• 
Five foods containing w

hole grains offered w
eekly 

• 
Tw

o choices of fruit (or 100%
 fruit juice) daily 

• 
Tw

o choices of vegetables daily 
 

A
ll 

Three or four 
O

ne or tw
o 

N
one 

1.3 
D

o a la carte offerings (foods that are sold individually in the lunch 
line) include low

-fat dairy product(s), fresh fruit, vegetable(s) and 
w

hole grain food(s) every day?  

Y
es, all four 

are offered 
daily 

Tw
o or three 

of these are 
offered daily 

O
ne of these 

is offered 
daily 

N
one of these 

is offered daily 

1.4 
D

o school vending m
achines, stores, and concession stands offer 

low
-fat dairy products, fruits, vegetables and w

hole grain foods?  
Y

es, all four 
are offered  

Tw
o or three 

of these are 
offered  

O
ne of these 

is offered  
N

one of these 
is offered  
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Fuel U
p to P

lay 60 School W
ellness Investigation 

 
 

 
 

 
 

2 

# 
Q

uestion 
A

 
B

 
C

 
D

 

1.5 
H

ow
 m

any of the follow
ing item

s are available in the vending 
m

achines or at the snack bar in your school?  
• 

Low
-fat dairy products  

• 
Fruits 

• 
V

egetables 
• 

W
ater 

• 
100%

 fruit juice 
• 

W
hole grain products (i.e., w

hole w
heat bread, w

hole w
heat 

crackers and cereals) 

5-7 of these 
item

s 
3-4 of these 
item

s 
1-2 of these 
item

s 
N

one of these 
item

s is offered 

1.6 
Y

our school tries to prom
ote healthy food and beverage choices by 

how
 m

any of the follow
ing w

ays?  
• 

P
lacing healthy foods in prom

inent positions 
• 

D
isplaying nutritional inform

ation 
• 

O
ffering nutritious food at better prices than food of less 

nutritional value 
• 

A
dvertising healthy foods through m

enus or posters 

4 w
ays 

3 w
ays 

1-2 w
ays 

N
one 

1.7 
In the past tw

o w
eeks, did the m

ajority of students have at least 10 
m

inutes to eat breakfast at school? 
Yes 

 
 

N
o 

1.8 
In the past tw

o w
eeks, did the m

ajority of students have at least 20 
m

inutes to eat lunch at school? 
Yes 

 
 

N
o 

1.9  
A

re m
ost foods served in your school of high quality (fresh, 

attractive) w
ith a good variety?  

Yes, m
ost 

foods are of 
high quality 
w

ith good 
variety 

S
om

e foods 
are high 
quality w

ith 
good variety 

Few
 foods 

are high 
quality and 
variety is 
lim

ited 

M
ost foods are 

not of high 
quality and 
there is little 
variety 

1.10 
D

o students participate in taste tests (or other food tasting events) to 
help select youth-appealing foods and beverages for school m

eals? 
Yes 

 
 

N
o 

1.11 
Is school breakfast offered at a tim

e(s) and in a w
ay(s) that is 

appealing to m
ost students? 

Y
es, the 

tim
ing and 

w
ay 

breakfast is 
offered 
appeals to 
m

ost 
students 

The tim
ing 

and w
ay in 

w
hich 

breakfast is 
offered 
appeals to 
som

e but not 
m

ost 
students  

The tim
ing 

and w
ay in 

w
hich 

breakfast is 
offered 
appeals to 
few

 students 

N
o, neither the 

tim
ing nor the 

w
ay in w

hich 
breakfast is 
offered appeals 
to students 

1.12 
Is nutritional inform

ation (about nutritional content of food) available 
for foods served in school m

eals to help students m
ake healthful 

eating choices?  

Y
es, 

nutritional 
labeling is 
regularly 
available 

N
utritional 

labeling 
som

etim
es 

available 

N
utritional 

labeling is 
rarely 
available 

N
o 
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Fuel U
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lay 60 School W
ellness Investigation 

 
 

 
 

 
 

3 

# 
Q

uestion 
A

 
B

 
C

 
D

 

1.13 
D

oes your school prom
ote the benefits of consum

ing low
-fat/fat-free 

dairy products, fruits, vegetables and w
hole grains to students? 

Y
es, the 

school 
prom

otes all 
4 of these 
types of 
foods  

The school 
prom

otes 2-3 
of these 
types of 
foods  

The school 
prom

otes 1 of 
these types 
of foods  

N
o, the school 

does not 
prom

ote these 
types of foods  

A
D

D
 TO

TA
L num

ber of answ
ers circled in each colum

n A
, B

, and C
 

 
 

 
N

o points  
 

M
ultiply the total num

ber from
 each colum

n by the points show
n to find the 

subtotals 
X

 3 
X

 2 
X

 1 
X

 0 

A
dd all subtotals to calculate the N

utrition S
ervices G

R
A

N
D

 TO
TAL 

G
R

A
N

D
 

TO
TA

L = 
 

M
O

D
U

LE
 S

C
O

R
E

: D
ivide your G

R
A

N
D

 TO
TA

L by 39 and m
ultiply by 100 

to calculate your score for N
utrition S

ervices. E
nter this score in your 

O
verall S

core C
ard in the next section. 

(G
R

A
N

D
 

TO
TA

L / 39) 
X

 100 = 

           
                                           %
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4 

 
 M

O
D

U
LE 2: Physical Education / Physical A

ctivity 
 Instructions: C

arefully read over the questions and circle the m
ost appropriate answ

er in the colum
ns to the right of the question. IM

P
O

R
TAN

T: 
R

em
em

ber to answ
er and score these questions honestly. Y

ou m
ay find that your school m

ay have a low
 score, but know

ing this w
ill help you 

plan for im
provem

ent. W
ork w

ith adults in your school to collect the inform
ation you need to accurately answ

er the question (e.g., a physical 
education teacher, school nurse, school w

ellness coordinator, etc.). 
 (W

ork w
ith your Program

 A
dvisor to enter your Investigation and calculate your score online at w

w
w

.FuelU
pToPlay60.com

.)  
 # 

Q
uestion 

A
 

B
 

C
 

D
 

2.1 
D

oes your school have required physical education courses? 
 

Yes 
 

 
N

o 

 
If no, skip questions 2.2 and 2.3. C

ount each of the skipped 
questions as 0. 
 

 
 

 
 

2.2 
O

n average, how
 m

any m
inutes per w

eek do students receive 
physical education class (not substitution of participation in a sports 
team

)?  
 

200 or m
ore 

m
inutes 

135-200 
m

inutes 
45-135 
m

inutes 
0-45 m

inutes 

2.3 
D

oes your school prohibit the substitution of other courses or 
activities, such as interscholastic sports or band, for physical 
education? 

Y
es 

Y
es, but 

occasional 
exceptions 
are m

ade 

N
o, but there 

are plans to 
start 
prohibiting 
substitution 

N
o 

2.4 
D

o at least 50%
 of boys and 50%

 of girls in your school participate in 
extra-curricular physical activity (e.g., intram

urals, physical activity 
clubs, dance clubs, and interscholastic sports)? 

A
n equal 

num
ber of 

boys and 
girls 
participate 

M
ore boys 

participate 
than girls – or 
vice versa 

S
chool-

sponsored 
physical 
activities are 
not offered 
for boys, but 
are offered 

There are no 
school-
sponsored 
physical 
activities 
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# 
Q

uestion 
A

 
B

 
C

 
D

 

for girls – or 
vice versa 

2.5 
D

o students have the opportunity to participate in physical activity 
breaks (short breaks that involve physical m

ovem
ent) in school on a 

daily basis?  

A
ll students 

participate in 
physical 
activity 
breaks on a 
daily basis 

M
ost 

students 
participate in 
physical 
activity 
breaks on a 
daily basis 

S
om

e 
students 
participate in 
physical 
activity 
breaks on a 
daily basis 

N
o students 

participate in 
physical activity 
breaks on a 
daily basis 

2.6 
D

oes your school integrate physical activity into m
ost subject areas? 

Y
es 

 
 

N
o 

2.7 
D

oes your school offer a range of non-com
petitive physical activity 

opportunities aim
ed at engaging students in fun, recreational, and 

life-long learning opportunities before or after the school day (e.g., 
w

alking clubs, in-line skating, jum
ping rope, w

ater aerobics, w
eight-

training, yoga, fitness clubs, etc.)?  

Yes 
 

 
N

o 

2.8  
A

re the physical activity opportunities m
entioned in the previous 

question easily accessible (i.e., no overcrow
ding in program

s, low
 or 

no cost involved, etc.)? 

A
ll physical 

activity 
opportunities 
are easily 
accessible 

M
ost physical 

activity 
opportunities 
are easily 
accessible 

S
om

e 
physical 
activity 
opportunities 
are easily 
accessible 

N
o physical 

activity 
opportunities 
are accessible 

2.9 
D

oes your school have a plan in place to prom
ote safe w

alking and 
biking to school? 

Yes 
 

 
N

o 

2.10 
D

oes your school prom
ote the benefits of getting adequate daily 

physical activity to students? 
Yes 

 
 

N
o 

A
D

D
 TO

TA
L num

ber of answ
ers circled in each colum

n A
, B

, and C
 

 
 

 
N

o points 
  

M
ultiply the total num

ber from
 each colum

n by the points show
n to find the 

subtotals 
X

 3 
X

 2 
X

 1 
X

 0 

A
dd all subtotals to calculate the P

hysical E
ducation/Physical A

ctivity 
G

R
A

N
D

 TO
TAL 

G
R

A
N

D
 

TO
TA

L = 
 

M
O

D
U

LE
 S

C
O

R
E

: D
ivide your G

R
A

N
D

 TO
TA

L by 30 and m
ultiply by 100 

to calculate your score for P
hysical E

ducation/P
hysical A

ctivity. E
nter this 

score in your O
verall S

core C
ard in the next section. 

(G
R

A
N

D
 

TO
TA

L / 30) 
X

 100 = 

           
                                           %
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 M

O
D

U
LE 3: Fam

ily and C
om

m
unity

 
 Instructions: C

arefully read over the questions and circle the m
ost appropriate answ

er in the colum
ns to the right of the question. IM

P
O

R
TAN

T: 
R

em
em

ber to answ
er and score these questions honestly. Y

ou m
ay find that your school m

ay have a low
 score, but know

ing this w
ill help you 

plan for im
provem

ent. W
ork w

ith adults in your school to collect the inform
ation you need to accurately answ

er the question (e.g., the school 
nutrition m

anager, physical education teacher, principal, school nurse, school w
ellness coordinator, etc.). 

 (W
ork w

ith your Program
 A

dvisor to enter your Investigation and calculate your score online at w
w

w
.FuelU

pToPlay60.com
.) 

 # 
Q

uestion 
A

 
B

 
C

 
D

 

3.1 
D

oes your school send hom
e m

aterials or give opportunities for 
fam

ilies to learn about prom
oting healthy eating and prom

oting 
physical activity? 

Y
es  

 
 

N
o 

3.2 
D

o parents and other com
m

unity m
em

bers help plan and im
plem

ent 
school nutrition and physical activity program

s (e.g., volunteering in 
the cafeteria, classroom

, or at special events)? 

Y
es, they 

help w
ith all 

of the 
program

s 

They help 
w

ith m
ost of 

the program
s 

They help 
w

ith som
e of 

the program
s 

N
o, they do not 

help w
ith any of 

the program
s 

3.3 
C

an all students use your school’s indoor and outdoor physical 
activity facilities outside school hours? 

Y
es 

Y
es, but the 

hours of 
access are 
som

ew
hat 

lim
ited 

Y
es, but hours 

of access are 
very lim

ited 
O

R
 there is 

access to 
indoor or out- 
door facilities 
but not both 

S
tudents do not 

have access to 
school physical 
activity facilities 
outside school 
hours 

3.4 
D

o students and parents have opportunities to give suggestions for 
school m

eals and feedback on the m
eal program

?  
Yes, they can 
give both 
feedback and 
suggestions 

E
ither 

students or 
parents – but 
not both – 
can give 
feedback and 

S
tudents and 

parents have 
very little 
opportunity to 
give 
feedback and 

There are no 
opportunities to 
give feedback 
or suggestions 
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# 
Q

uestion 
A

 
B

 
C

 
D

 

suggestions 
suggestions 

3.5 
D

oes the physical education program
 prom

ote student participation 
in a variety of com

m
unity/outside-of-school physical activity options 

through three or m
ore m

ethods?  
     E

xam
ples of com

m
unity/outside-of-school physical activity 

options include clubs, team
s, recreational classes, special events 

such as com
m

unity fun runs, and use of playgrounds, parks, and 
bike paths. 
     E

xam
ples of m

ethods include:  
• 

class discussions 
• 

bulletin boards 
• 

public address announcem
ents 

• 
guest speakers w

ho prom
ote com

m
unity program

s 
• 

take-hom
e flyers 

• 
hom

ew
ork assignm

ents 
• 

new
sletter articles 

• 
academ

ic credit for participating in com
m

unity physical 
activities and program

s 

Y
es, through 

3 or m
ore 

m
ethods 

Y
es, but only 

through 1 or 
2 m

ethods 

The program
 

prom
otes 

only one type 
of com

m
unity 

physical 
activity option 

The program
 

does not 
prom

ote 
participation in 
com

m
unity 

physical activity 
options O

R
 

there is no 
physical 
education 
program

 

3.6 
D

o students have the opportunity to provide input into the 
developm

ent and im
plem

entation of school health and w
ellness 

activities? 

Y
es 

S
tudents 

have som
e 

opportunities 
for input, but 
it is not a 
regular 
practice 

O
pportunities 

for student 
input are very 
lim

ited  

N
o 

A
D

D
 TO

TA
L num

ber of answ
ers circled in each colum

n A
, B

, and C
 

 
 

 
N

o points  
 

M
ultiply the total num

ber from
 each colum

n by the points show
n to find the 

subtotals 
X

 3 
X

 2 
X

 1 
X

 0 

A
dd all subtotals to calculate the Fam

ily and C
om

m
unity G

R
A

N
D

 TO
TA

L 
G

R
A

N
D

 
TO

TA
L = 

 

M
O

D
U

LE
 S

C
O

R
E

: D
ivide your G

R
A

N
D

 TO
TA

L by 18 and m
ultiply by 100 

to calculate your score for Fam
ily and C

om
m

unity. E
nter this score in your 

O
verall S

core C
ard in the next section. 

(G
R

A
N

D
 

TO
TA

L / 18) 
X

 100 = 

           
                                           %
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 O

VER
A

LL SC
O

R
E C

A
R

D
 

 For each M
odule, m

ark an X
 in the colum

n that corresponds w
ith its M

odule S
core, w

hich you calculated at the end of each M
odule. 

  

M
odule 

Low
 

M
edium

 
H

igh 
0-20%

 
21-40%

 
41-60%

 
61-80%

 
81-100%

 

M
odule 1: N

utrition S
ervices P

hysical E
ducation / P

hysical A
ctivity  

 
 

 
 

 

M
odule 2: P

hysical E
ducation / P

hysical A
ctivity  

 
 

 
 

 

M
odule 3: Fam

ily and C
om

m
unity  

 
 

 
 

 

   (W
ork w

ith your Program
 A

dvisor to enter your Investigation and calculate your score online at w
w

w
.FuelU

pToPlay60.com
.) 
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